
 

 

 

 

 

 

 

 

 

 

 

 

Background 
The project at Shrewsbury Indoor Bowls Club was 

initiated in January 2024 as part of the Bowls 

Development Alliance’s efforts to redefine 

community club hubs and strengthen local 

engagement.  

The club sought to enhance its accessibility by 

building partnerships and tailoring its offerings to 

meet the needs of diverse groups, including 

individuals with Parkinson’s, dementia, and older 

adults.  

These efforts stemmed from the need to expand 

membership and foster inclusion, making the 

sport more appealing and beneficial to the 

community. 

 

 

Project Overview 
Shrewsbury Indoor Bowls Club collaborated with 

partners such as Shrewsbury Town FC in the 

Community, Radfield Home Care, and the 

Shropshire Subscribers Group.  

Together, they integrated bowls into health 

referral programmes and expanded community 

offerings, including tailored sessions for 

Parkinson’s and dementia groups and a weekly 

"come and try" session.  

Additionally, SERCO extended gym trial offers to 

bowls participants, creating an enriched 

community-focused experience. Marketing efforts 

supported by a £400 grant also enhanced 

visibility. 

 

 

 

 

Building Community 

Through Bowls: 

Shrewsbury Indoor Bowls 

Club' 

Community engagement through 

sports, inclusive activities, health, and 

partnership building. 



 

 

Regular attendance includes 34 

participants for Parkinson’s sessions 

and 15 for dementia-focused 

sessions. 

Membership 

increased by 20%, 

from 211 to 253 

members. 

“The club has 

gained a greater 

profile in the 

community and 

successfully 

widened its appeal 

to diverse groups.” 

 

 

Voices of Impact: 

Testimonials and 

Key 

Achievements 

Get Involved 
1. Build Partnerships: Collaborate with local organisations, healthcare 

providers, and sports groups to identify community needs and create 

mutual benefits. 

2. Adapt Programmes: Tailor activities to specific demographics, 

ensuring alignment with available resources and community interest. 

3. Secure Funding: Use grants to invest in marketing and outreach, such 

as banners or promotional materials. 

4. Pilot and Adjust: Introduce initiatives gradually and refine based on 

participant feedback. 

5. Leverage Facilities: Maximise existing venue resources by working 

with operators to enhance access and offerings. 

 

For guidance, contact the Bowls Development Alliance or reach out 

to Shrewsbury Indoor Bowls Club for practical advice 

 

 

Successes & Learnings 
The project led to a 42-person increase in membership, bringing total 

members to 253. Tailored sessions for Parkinson’s and dementia groups 

attracted regular attendees, with 34 participants on average for Parkinson’s 

and 15 for dementia. The Saturday morning session, averaging 12 

participants, became a consistent success after absorbing the 

underperforming Bowl for Health initiative. 

Key learnings included the value of aligning activities with club resources and 

adopting a gradual approach to program delivery. Effective marketing, 

community partnerships, and inclusive programming were critical to success. 

However, challenges arose when certain initiatives, like the Bowls for Health 

program, required adaptation to meet participant interest. 

 

 

 

 


